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TekSavvy is an equal opportunity employer committed to increasing diversity in our workforce. We welcome applications  
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“BUSINESS CONTENT MARKETING 
  MANAGER                                                                                                  

Full-Time 
Gatineau, QC 

 
The Business Content Marketing Manager is 
responsible for developing unique, customer-focused 
content related to TekSavvy Business Services. This 
position will work closely with Sales, Product 
Management and Development teams to develop 
external content that positions TekSavvy as an 
industry expert, and highlights its value proposition 
and service offerings to our potential clients. 

 
LANGUAGE REQUIREMENTS 
Bilingual English & French 
 
 
 
MINIMUM QUALIFICATIONS 
Bachelor’s degree in relevant field such as marketing, 
advertising, communications, journalism or English or 
equivalent education and/or work experience 
Experience in web and graphic design with a strong 
knowledge of commonly used concepts, practices and 
procedures within the web and graphic design fields; 
Experience in writing content to be used for external 
purposes 
Fluent in both French and English (written and spoken) 
Proficient in Adobe CS Illustrator, Photoshop, Acrobat, 
HTML, CSS, PHP, Mysql, & JavaScript, Dreamweaver, 
Flash 
 
 
 
CORE COMPETENCY REQUIREMENTS 
Excellent communication skills, both writing and verbal are 
essential 
High attention to detail and organizational skill 
Must demonstrate superior writing skill, including the ability 
to communicate in writing through many different channels, 
to many different internal and external audiences 
Must be able to craft an excellent written product, utilizing 
brand voice and message, in short time frames and based 
on minimal direction 
Knowledge of social media marketing applications 
Substantial knowledge of Microsoft Office Suite including 
Word, Excel and Powerpoint 
Knowledge of search engine marketing strategies including 
SEO is preferred 
General knowledge of software solutions and process flow 
Strong organizational skills 
Strong sense of creativity 
Strong attention to detail 
 

 
 
DUTIES AND RESPONSIBILITES 

Reports to the Director of Product Development. 
Develop content strategy, in alignment with business 
priorities and goals, for client outreach 
Leverage market data, customer feedback and 
leadership perspective to develop content themes/topics 
and execute a plan to develop the assets that educate 
and engage customers 
Deliver long-form and real-time/short-form content 
creation and distribution strategies and tactics 
Assist in drafting proposals and RFP responses 
Drive brand recognition and consistency across external 
communication channels 
Create, edit, publish and retire content as required in 
both French and English 
Collaborate with the Sales and Product Management to 
evaluate distribution channels to reach target audiences 
via web properties, print, social media, email, client 
events, etc.  
Design and develop graphics do be used for external 
content with aesthetics 
Maintain and enhance the company web site as 
required.  
Conduct periodic competitive audits 
Other responsibilities as necessary 
 

 
 
TekSavvy’s foundation is to provide all Canadians with the best options without artificial limits. By challenging the 
status quo, and creatively disrupting the market, TekSavvy is dedicated to becoming Canada’s leader in 
telecommunications. TekSavvy’s roots are and will always remain 100% Canadian and our customers’ satisfaction is 
the priority. As such, we will take all measures needed to provide the best customer experience possible. 
At TekSavvy we strive to provide our employees with a positive work environment and competitive employment 
benefits. Opportunity for growth. A refreshing corporate culture. Great Benefits. 
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